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Launch of the HKMJ Expert Advisory Panel on 
Social Media: enhancing reach, timeliness, and 

efficient sharing of medical literature

Social media refers to internet-based tools that enable 
individuals and organisations to communicate and 
share ideas, personal messages, and images. Social 
media also provides a platform for collaboration 
among researchers and other like-minded 
individuals.1 These social networking activities 
have offered our community access to a very rich 
body of medical knowledge, in order to build both 
interpersonal and professional relationships. The 
global utilisation of social media has increased from 
7% in 2005 to 65% in 2015,2 and has increasingly 
played a crucial role for the academic community 
to promote research, establish academic networks, 
and interact with the general public online. Many 
journals have now started to harness the influential 
capabilities of social media to share their articles 
to potential readers.3 Altmetrics, another metric of 
evaluating research impact, considers engagement 
of social media in computing impact.4,5

	 Is there evidence that social media works? 
In this digital era, the advancement in technology 
has allowed rapid communications without 
geographical restrictions. The use of social media 
and hashtags have been a norm for academics to 
have rapid exchange of information during medical 
conferences. It is not uncommon to have a ‘viral 
effect’ in the dissemination of medical information, 
where the degree of interaction and engagement 
among participants can be very overwhelming.6 
Hawkins et al7 have analysed the impact of Twitter 
“tweet chat” sessions by evaluating the Twitter 
activity metadata tagged with the #JACR hashtag 
from tweet chat sessions promoted by the Journal 
of American College of Radiology. They found that 
the average monthly journal website visits and page 
views directly from Twitter increased 321% and 
318%, respectively. In addition, the authors found 
that organising Twitter microblogging activities 
around disciplines of general interest to their target 
audience could potentially increase the reach and 
number of readers for medical journals. There is 
also evidence that citations to an article may be 
heavily reliant on visible exposure of the academic 
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output.8 It has been argued that composing a high-
quality article in journals could only confer 50% 
of the chance of being cited, whilst the other half 
rested on broad promotion and dissemination of the 
published articles.9-11 The objectives of employing 
social media for medical journals include enhancing 
their reach, timeliness, and efficiency of sharing 
medical literature. These objectives are shared by 
the Hong Kong Medical Journal (HKMJ), as pledged 
at the Journal’s inception in 1995 to provide “a 
useful source of medical information on advances in 
medical research and clinical practice”12 in a timely 
and efficient manner, and reiterated in February 
2017.13

	 It is important that articles published in HKMJ 
reached and benefit as many readers as possible. 
Among the 10 most frequently cited HKMJ articles 
in the past years, seven were published in the Review 
Article or Medical Practice sections14-20; these papers 
likely represent more practice-changing content, and 
deserve to be disseminated to as wide an audience as 
possible. In order to expand the audience of HKMJ, 
from 1 June 2020 onwards, the Journal will formally 
launch a social media presence, overseen by the 
“HKMJ Expert Advisory Panel on Social Media”. 
Professor Jeremy Yuen-chun Teoh, an Editor of the 
HKMJ, has agreed to act as Panel Chair. We are also 
pleased and grateful that Dr Regina Sit, our Editor, 
and the three newest members of our Editorial 
Board, Dr Jason Yam, Dr Sherry Chan, and Dr Jason 
Cheung have also agreed to join the panel. These 
three individuals were awardees of the 2019 Best 
Original Research by Young Fellows, organised by 
the Hong Kong Academy of Medicine Foundation.
	 There are at least three social media platforms 
that we will leverage, including Facebook, Twitter, 
and LinkedIn, with each bringing different benefits: 
Facebook is currently the most widely used social 
media platform in Hong Kong21; Twitter allows 
fast and efficient communication with academics 
globally22,23; and LinkedIn is more widely used 
internationally for building professional networks 
of colleagues and collaborators. We believe these 
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platforms will allow us to reach our targeted 
audience in an effective manner. In order to 
enhance readership, we will also start presenting 
key results of newly published studies in the form 
of visual abstracts; this has been shown to be very 
useful in enhancing engagement with healthcare 
professionals.24 This panel is also charged to ensure 
maintenance of patient confidentiality, provision 
of accurate interpretation of research findings, and 
ethical use of social media based on the guidelines 
published by professional organisations such as 
the American Medical Association.25 It is also an 
obligation to safeguard the quality of information 
being disseminated and to ensure professional and 
appropriate use of the social media platforms. We 
hope our readers will appreciate and utilise these 
initiatives, and share their thoughts and experience 
with us, by joining us on social media, or emailing 
the Editorial Office at hkmj@hkmj.org.hk.
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